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Mikael Ahlsén, Senior Copywriter, Brand & Communication Strategist 

Cell: 070-733 05 32 | E-mail: micke@mickeahlsen.se | Born: 14 february 1966 

 

INTRO: A specialist at generalism. Conceptually driven hybrid creative with a well-founded 

understanding of brand strategic, commercial, behavioral and communicative aspects. 

Ideation, copywriting, editorial features, corporate storytelling and scriptwriting; bridging 

the gap between ? and ! A fast and free thinker with inquisitive perception, respectfully 

bold but aware of boundaries, yet prone to pushing them when required. I believe in 

inclusion, communication and teamwork. Free speech, but not necessarily consensus. I 

am a team player, a dedicated results-oriented craftsman and strong listener who 

believes in open agile agendas and firm decision-making. 

 

PHASE#1:            UPPSALA UNIVERSITY – Bach. Marketing (anthropology + rhetoric) 1987-1991 

 CONCORDIA UNIVERSITY, Montréal. Business Administration 1986-1987 

 SHOREWOOD HIGH SCHOOL. Milwaukee, WI.   1984-1985 

 CELSIUSSKOLAN, Uppsala. Science.     1983-1984 

 COLLINGWOOD COMPREHENSIVE SCHOOL, Camberley, UK.  1980-1983 

  

PHASE #2: MILITARY SERVICE Försvarets Radioanstalt (FRA)  1985-1986 

 Group officer, Communication & encryption coding 

 

PHASE #3: MIKAEL AHLSÉN KOMMUNIKATION AB   2010 - 

 Senior Copywriter, Branding/Communication/Consulting, Empl. Brand 

 SVENSSON REKLAMBYRÅ, Senior Copywriter  2009-2010 

 VARGEN REKLAMBYRÅ AB, Founder. Copywriter/Creative Director 1999-2009 

 RENOMMÉ REKLAMBYRÅ, Copywriter   1996-1999 

 START KOMMUNIKATION, Copywriter   1995-1996 

 BREDEWOLD PUBLISHING, Alkmaar, Holland.   1994-1995 

 Editor in Chief & Journalist (Golf Courant/GolfTidningen) 

 ILO LTD, TALLINN, ESTLAND, Business development consultant 1993-1994 

IDG, Account Manager   1992-1993 

FRA, Encryption officer (so classified ☺)   1986-87 

  

ASSIGNMENTS:  Research study for SIDA, Zimbabwe.   1991 

”Transfer of knowledge from multinational companies to indigenous 

companies in Zimbabwe.” (Case study: Atlas Copco, ABB, Ericsson, SKF, Nitro Nobel)  

 

LANGUAGE: English: Native standard, oral & written, French: Easy conversational 

 

PROJECTS: ORDET ÄR FRITT – Book published in 2015-16. Highlights the meaning and power of 

free speech. 169 celebrities portrayed with their own word and explanation. The 

proceeds from sales /exhibitions were donated to BRIS. Sold edition 1.500 ex. 

 

CLIENT LIST: Apoteket, BMW, SKF, Länsförsäkringar, Agria Djurförsäkringar, Samsung, Kasthall, 

Löplabbet, Teknikföretagen, Carl Malmsten, Skellefteå Kraft, Uppsala Kommun, Upsala 

Nya Tidning, Ikano, Zurich Life, Telia, Fiat, Alfa Romeo, Billogram, Avida Finans, STF, 

Skandiamäklarna, International Aids Society, MTG, ERA, Travellink, Nissan, Gense, 

Sturegallerian, Atrium Ljungberg, Unibail Rodamco, Akzo Nobel, Stafsjö Bruk, Bonnier, 

Manta Resort (Tanzania), Acacia Finans, Werksta. Lernia, Adecco m.fl. 

 

MISC: Three fab daughters, rocks a 7 hcp in golf, bookworm, art buff. 


